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“Mr Kasekene, (R), Mr Heping (2R) and
| other colleagues, at the seminar in Kam-
|palaon Tuesday. PHOTOBY STERHENWANDERA.
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Chinaand
Uganda’s trade
increased by
10% in 2009

Faridah Kulabako
Kampala

Trade volumes
Uganda and China increased
by at least 10 per cent in the
2009 financial year following
the signing ofa memorandum
between the two countries’
employer’organisations.

Speaking at the Occupa-
tional Safety and Health
seminar in Kampala on Tues-
day, the Chinese Ambassador
Mr Sun Heping, said trade
between the two countries
stood at about Shs550 bil-
lion ($250 million) in 2009
despite the global economic
challenges.

Streamlined relations
In 2007, employer organisa-
tions-the Federation of Ugan-
da Employers, China Enter-
prise Confederation and the
Confederation of Norwegian
- Enterprise-signed an agree-
ment to promote good labour
relations, encourage respon-
sible business, trade relations
and investments.

At the time of the agree-
ment, trade volume between
Uganda and China stood at
about Shs490 billion ($222
million). Exports to China
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stood at about Shs44 bil-
lion ($20 million) while im-
ports from China were about
Shs440 billion ($202m).
Uganda exports cotton,
coffee, leather, fish, and min-
erals, whereas major imports -
from China are mechanical
and electric appliances, tex-
tiles and garments, pharma-
ceuticals, porcelain, enamel
and foot wear. :

Close collaboration
Mr Heping attributed the
growth to close collaboration,
joint effort, entrepreneurs’
creativeness and the grow-
ing interest Ugandan trad-
ers have with their Chinese
counterparts.
He said: “This is signifi-
cant progress but there is still
great potential.”
The March 2010 World
Trade Organisation statistics
indicate that Norway is Ugan-
da’s second largest import
origin country while China
is fifth. Norway is also the
fourth largest export destina-
tion for Uganda products.
Martin Kasekende, the
FUE chairman said, since its
inception, the federation has
engaged in a number of pro-
grammes aimed at addressing
labour related challenges.
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